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BRAND GUIDELINES

To firmly position Silco d. o. o, we want 
to underline the brand’s representation 
across all visual media in various 
different situations.

These guidelines describe the visual and 
verbal elements that represent Silco  
d. o. o. corporate identity. 

These include our name, logo, colors, 
typography and other graphic elements.

The Silco brand, including the logotype, 
name, colors and identifying elements, 
are valuable company assets.

Each of us is responsible for protecting 
the company’s interests by preventing 
unauthorized or incorrect use of the 
Silco brand.

ABOUT Silco d. o. o.

Inspired and motivated by 
professionalism, product and service 
quality, investment in knowledge, 
technical support and dedication to our 
customers; all these values inspire and 
motivate us to do our best. 

MISSION STATEMENT

Maintaining equally high levels of 
quality, efficiency and competitiveness, 
we want our business operations 
become your standards - where 
high quality is expected and cost-
effectiveness understood. 

Our brand beliefs

KNOWLEDGE 

TECHNICAL AND
PROFESSIONAL 

SUPPORT

QUALITY 

INVESTMENT 

DEDICATION 
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Atributes of 
brand Silco
// ORGANIZED

// ELABORATE

// STABLE

// RATIONAL

A brand identity represents the values, 
services, ideas and personality of an 
organisation.

It is designed to increase recognition 
and build perceptions of the 
organisation in this chosen marketplace.

Atributes of brand Silco needs to be 
considered in every step we take. 

Visual brand identity and external/
internal communications need to be 
expresing all atributes that our brand 
encompasses. 
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Brand Logo
DESIGN OF LOGO

The Silco logo must be clearly visible 
wherever it is used. It is essential 
that our logo is used correctly and 
consistently in all communications.

Silco logo is the most visible element of 
our identity. 

Logo consist of four key elements:
- logotype ‘‘silco’’
- geometric shape of arrow
- caption automotive
- registration mark

Composition of logo is dynamic. Slightly 
tilted logo gives an impression of 
forward movement. Arrow at the end of 
the logo indicates upward movement. 

LOGO EXCLUSION ZONE

The exclusion zone (indicated by dashed 
line) is the minimum area around the 
logo that must remain clear of type, 
graphics or any other element. It is 
calculated by using the height and 
width of character A from caption 
AUTOMOTIVE.
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Logo 
Variations

COLOR LOGO

Primary logo is used in two colors.

Positive and negative version.

MONOCHROMATIC LOGO

Secondary logo is used in one color.

Positive and negative version.
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Incorrect use 
of the Logo

It’s very imporntant to use the Silco 
logo as described in these gudelines. 

Here are some possible misuses of the 
logo which are prohibited.

// DO NOT DISTORT (STRETCH) THE LOGO // DO NOT USE THE LOGO IN ANY COLOR OTHER THAN 
APPROVED ONES

// DO NOT DISTORT (SHRINK) THE LOGO // DO NOT SEPARATE THE ELEMENTS OF THE LOGO

// DO NOT ROTATE THE LOGO // DO NOT CHANGE PROPORTIONS BETWEEN THE 
ELEMENTS OF THE LOGO
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DESIGN

Colored version of the graphic element 
consists of complex geometric 
shapes which are interlaced between 
themselves, filled with gradients of 
different opacity and blend settings.

MONOCHROMATIC VERSION OF 
SUPPORT GRAPHIC ELEMENT

Support
Graphic Elements
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Usage
Support graphic element is always on 
the right or under the Silco logo.

Blue version is used in vertical and 
horizontal bands.

Monochromatic version is used as a 
background.

Discover the 
new primer filler 
Silco 9900 Hi-Prime.
The optimal basis for superior auto body refinishing product.

We proudly present our new primer filler Silco 9900 Hi-Prime. 

In cooperation with experienced car sprayers, by using the latest materials and Micronet  
technology, our Silco development department made a premium quality primer filler Silco 9900 
Hi-Prime, ranking among the best in the automotive industry.

The characteristics of primer filler  
Silco 9900 Hi-Prime:

- use of Micronet technology,
- improved sanding, 
- smoother surface,
- faster drying,
- allows easier dry and wet sanding,
- can be applied directly on metal. 

By using primer filler Silco 9900 Hi-Prime  
you will benefit:

- higher productivity,
- higher earnings,
- advantage over competitors,
- faster workflow,
- optimally prepared substrate/basis,
- reliable material.

Graf CSI - Graf CSI - Shows a comparison of product Silco 9900 
Hi-Prime with 11 comparable products on the market  in 5 areas: 
sanding, smoothness, adhesion, sagging and price. When tested, 
Silco 9900 Hi-Prime performed on average 17,5 %  better than 
the overall results of comparable products.

CS
I 

Silco 9900 Hi-Prime Comparable products

CSI - Costumer Satisfaction Index 

90%

72,50%

TECHNICAL DATA: Primer Filler Silco 9900 Hi-Prime  
  
Packaging: 1 L / 4 L 
Colour: white / grey / dark grey 
Hardener: Silco 9230 (fast) / Silco 9250 (standard) / Silco 9270 (slow) 
Mixing ratio: 5:1 (VOL.) 
Thinner: Silco 6001 (5-15%) 
Drying time: 30 min / hardener Silco 9230 (60˚C)

       35 min / hardener Silco 9250 (60˚C )     

Potlife: 40 min (20˚C)

9230 - 30 min 60°C
9250 - 35 min 60°C

Potlife
40 min 20°C

9230
9250
9270

6001
5 - 15%

SILCO, d.o.o., Šentrupert 5a, 3303 Gomilsko, Slovenija / Tel.: +386 (0)3 703 31 80 / Fax: +386 (0)3 703 31 88 / Email: info@silco-automotive.com / www.silco-automotive.com

// EXAMPLE OF SILCO FLAG

// EXAMPLE OF SILCO PRODUCT LEAFLET// EXAMPLE OF SILCO PRODUCT LABEL
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Color
System

PRIMARY COLOR PALETTE

Primary colors for Silco are black and 
orange. Our colors can be used in all 
media. 

Specified here is the Pantone reference 
for each color, the CMYK values for four-
color process printing and the RGB and 
HEX values for screen and online usage.

SECONDARY COLOR PALETTE

Our secondary color is blue; different 
blue tints and gradients. Secondary 
colors has been chosen to complement 
the two primary colors. 

Specified here is the Pantone reference 
for each color, the CMYK values for four-
color process printing and the RGB and 
HEX values for screen and online usage.

PANTONE                    CMYK (PRINT)                RGB AND HEX

PANTONE                    CMYK (PRINT)                RGB AND HEX

PANTONE
BLACK

PANTONE
PROCESS  
CYAN EC

PANTONE
280 C

PANTONE
ORANGE

021 C

C 0%
M 0% 
Y 0% 

K 100%

C 100%
M 0% 
Y 0% 
K 0%

C 100%
M 86% 

Y 0% 
K 5%

C 0%
M 55% 
Y 100% 

K 0%

R 0
G 0 
B 0 

#00000

R 0
G 174 
B 239 

#00B2FF

R 2
G 53 

B 155 
#02359B

R 246
G 139 
B 31 

#F68A20

// GRADIENT BETWEEN LIGHT BLUE AND DARK BLUE
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Typography
CORPORATE TYPOGRAPHY

Typography plays an importnant role 
in communicating an overall tone and 
quality. 

The correct use of typography 
emphasize our personality and ensures 
clarity in all Silco communications.

PRIMARY TYPEFACE

For all external and internal 
communications our primary typeface 
is Titilium.

Titilum typeface consist of 14 font 
styles. 

A B C Č D E F G H I J K L M N O P Q R S Š T U V W X Y Z Ž
a b c č d e f g h i j k l m n o p q r s š t u v w x y z ž
0 1 2 3 4 5 6 7 8 9  ( -” = # $ % & ? ! @ / * + . , : ; )

Titilium Light

Titilium Light Italic

Titilium Regular

Titilium Regular Italic

Titilium Semibold

Titilium Bold

A B C Č D E F G H I J K L M N O P Q R S Š T U V W X Y Z Ž
a b c č d e f g h i j k l m n o p q r s š t u v w x y z ž
0 1 2 3 4 5 6 7 8 9  ( -” = # $ % & ? ! @ / * + . , : ; )

A B C Č D E F G H I J K L M N O P Q R S Š T U V W X Y Z Ž
a b c č d e f g h i j k l m n o p q r s š t u v w x y z ž
0 1 2 3 4 5 6 7 8 9  ( -” = # $ % & ? ! @ / * + . , : ; )

A B C Č D E F G H I J K L M N O P Q R S Š T U V W X Y Z Ž
a b c č d e f g h i j k l m n o p q r s š t u v w x y z ž
0 1 2 3 4 5 6 7 8 9  ( -” = # $ % & ? ! @ / * + . , : ; )

A B C Č D E F G H I J K L M N O P Q R S Š T U V W X Y Z Ž
a b c č d e f g h i j k l m n o p q r s š t u v w x y z ž
0 1 2 3 4 5 6 7 8 9  ( -” = # $ % & ? ! @ / * + . , : ; )

A B C Č D E F G H I J K L M N O P Q R S Š T U V W X Y Z Ž
a b c č d e f g h i j k l m n o p q r s š t u v w x y z ž
0 1 2 3 4 5 6 7 8 9  ( -” = # $ % & ? ! @ / * + . , : ; )
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Typography

ABC ČD E FGH I J K LMNOPQRS Š TUVWXYZ Ž
abcčdefgh i j k lmnopqrs štuvwxyzž
0 1 2 3 4 5 6 7 8 9  ( - ” = # $ % & ? ! @ / * + . , : ; )

A B C Č D E F G H I J K L M N O P Q R S Š T U V W X Y Z Ž
a b c č d e fg h i j k l m n o p q rs š t u v w x y z ž
0 1 2 3 4 5 6 7 8 9  ( - ” = # $ % & ? ! @ / * + . , : ; )

ABC ČD E FGH I J K LMNOPQRS Š TUVWXY Z Ž
abcčdefgh i j k lmnopqrs š tuvwxyz ž
0 1 2 3 4 5 6 7 8 9  ( - ” = # $ % & ? ! @ / * + . , : ; )

AB C ČD E FGH I J K LMNOPQRS Š TUVWXY Z Ž
abcčde fgh i j k lmnopqr s š tuvwxyz ž
0 1 2 3 4 5 6 7 8 9  ( - ” = # $ % & ? ! @ / * + . , : ; )

SECONDARY TYPEFACE

Where primary typeface is not avalible 
(for exemple e-mails or web ...) the 
secondary typeface Calibri sholud be 
used.

Calibri Light

Calibri Regular

Calibri Italic

Calibri Bold
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Contacts
MARKETING DEPARTMENT

If you need any further guidance on the 
Silco identity, wheter communications, 
design or digital, please contact one of 
the marketing team.

NIKO MAJER
Executive Designer

Mob.: +386 30 609 792
Tel.: +386 3 703 32 92
E-mail: n.majer@silco.si
www.silco-automotive.com


